


What we are
 Comment and analysis magazine for general 

audience, written by academics, edited by 
journalists

 Information gold standard: subject experts only
 University-funded charity, no advertising or 

reader subscriptions
 Mission to better connect academic knowledge 

with wider society
 10m unique visitors/month; 35m reach, UK 

university network of circa 75



Progress over time



Comparisons...



Top 10 reader countries







Why write for 
The Conversation

?



Impact/metrics



Profile building/creative commons



Take back control!



Lots of help 
from dedicated team



Minimum hassle 
(short articles, topics you know off-bat)



And...



What we want
 Reaction/analysis of a news event or story:

Sergei Skripal and the long history of 
assassination attempts abroad

 Summary of new research: Why is ADHD 
more common in boys than girls?

 Anniversary articles: Stanley Kubrick's films 
all had one thing in common, Jewishness

 Reportage: I befriended women detained at 
Yarl's Wood: their life is excrutiating

 No brainers: Anti-vaxxer effect on vaccination 
rates is exaggerated



It helps if it's...

Surprising

Memorable

New

Revealing Entertaining

Controversial



Pitching to The Conversation

100-word pitch with three elements:

What it is
Why now

Why it matters

steven.vass@theconversation.com, 078039 70389
jane.wright@theconversation.com, 07972 785110
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