GUERILLA UK




UNDEROTAND USER™EARECTATIONS, BEHAVIOURS
NEEDS,-AND-MOTIVATIONS THROUGH METHODICAL
INVESTIGATVE APPROACHES.
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YOU ARE NOT THE USERI NHY 1T IMPORTANT




NATIONAL STUDENT SURVEY

NERE ALREADY DOING 1T STUDENT CLOSENESS
LOT5 OF OTHER ACTMITES




- IHEN INE DONT HAVE RESOURCE OR TME FOR

FORMAL, OTRUCTURED UX RESEARCH

» FOR EXAMPLE FOR SMALLER PROJECTS, WE CAN
JILL DO THINGS TO GET VALUABLE FEEDBACK

» MEET TIME AND BUDGET GOALS, BUT OTILL BE
RIGOROUS ENOUGH TO GATHER VALUABLE FEEDBACK.



» YOU CAN GET SOME VALUE OUT OF THE SEQSION

* YOU CAN EASILY RECRUIT YOUR TARGET
PARTICIPANTS

* YOU INANT TO GATHER GENERAL FIRST-
IMPRESSIONS AND 9EE IF PEOPLE UNDEROTAND

YOUR PRODUCT'S VALUE BEST USEY FOR

GUERRILLA RESEARCH

* YOU INANT TO SEE IF PEOPLE CAN PERFORM VERY
OPECIFIC TASKS WITHOUT PRIOR™ KNOWLEDGE

AND THE ALTERNATIVE o NO RESEARCH AT ALL



NHEN 3HOULD YOU  AVOID
GUERRILLA METHODS

* JENOIVE TOPICS - HEALTH, MONEY, OEX. RELATIONOHIPS

* PARTICIPANTS NEED VERY SPECIFIC KNOWLEDGE

* NHEN THE CONTEAT WILL GREATLY IMPACT THEIR USAGE

AND YOU CANT TALK TO THEM IN THAT CONTEXT

* WHEN YOU DO HAVE THE TIME OR BUDGET 10 DO MORE

RIGOROUS RESEARCHI



» JHORTENED VEROIONS OF USABILIFY TESTS OR" INTERVIEWS.

*  APPROPRIATE DEVICE - A TABLET, PHONE' OR' LAPTOP

»  CAMPUS CAFES AND PUBLIC AREAS ARE IDEAL

PUBLIC SPACE WHERE YOU CAN ASK PEOPLE FOR A FEW MINUTES
10°GVE YOU FEEDBACK




» HAVE A 3CRIPT PREPARED:

* GIVE PEOPLE THE CHANCE TO OFT OUT OR COME BACK LATER -

* WHO YOU"ARE

* WHERE YOU" WORK

* INHAT YOUR'.GOAL 19

* THEIR TIME COMMITMENT
* THEIR COMPENSATION

BE FRIENDLY, BUT NOT PUSHY

JAKE PAPER WITH TIME SLOTS PRINTED 5O THATREOPLE CAN SIGN
UP FOR A LATER TIME




* IGH VOLUME OF YOUR TARGET AUDIENCE

* GET PERMISSION 10 BE THERE

* BE VIOBLE BUT NOT IN THE “WAY

* OIABLE WI-FI

* WAL PLUGS

» CHECK OUT THE LOCATION AHEAD OF THE SESSION







* DIARY STUDIES

L UNMODERATED AND REMOTE
+ SKYPE USING PROTOTYPE RESEARCH




DEAST
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