
Guerilla UX



UX Research

understand user expectations, behaviours, 

needs, and motivations through methodical, 

investigative approaches. 

Insights are used to ensure that all 

product design decisions benefit the user.



Why it’s importantYOU ARE NOT THE USER!



WE’RE ALREADY DOING IT
National Student Survey

Student closeness

Lots of other activities



GUERILLA?

• when we don’t have resource or time for 

formal, structured UX research.

• for example for ‘smaller’ projects, WE can 

still do things to get valuable feedback.

• MEET time and budget goals, but still be 

rigorous enough to gather valuable feedback.



Best uses for 
guerrilla RESEARCH

• You can easily recruit your target 

participants

• You want to gather general first-

impressions and see if people understand 

your product’s value

• You want to see if people can perform very 

specific tasks without prior knowledge

• You can get some value out of the sessions 

and the alternative is no research at all



when should you avoid 
guerrilla methods

• sensitive topics - health, money, sex, relationships

• participants NEED very specific knowledge

• When the context will greatly impact their usage 

and you can’t talk to THEM in THAT context

• When you DO have the time or budget to do more 

rigorous research!



Live Intercepts

• Shortened versions of usability tests or interviews.

• public space where you can ask people for a few minutes 

to give you feedback,

• Appropriate device - a tablet, phone or laptop  

• Campus cafés and public areas ARE IDEAL



Live Intercepts

• Have a script prepared:

• Who you are

• where you work

• what your goal is

• their time commitment

• their compensation.

• Be friendly, but not pushy.

• Give people the chance to opt out or come back later -

Take paper with time slots printed so that people can sign 

up for a later time.



Live Intercepts- LOCATION

• High volume of your target audience 

• Get permission to be there

• Be visible but not in the way

• Stable wi-fi 

• Wall plugs

• Check out the location ahead of the session



LOW-FI PROTOTYPES

• A PICTURE PAINTS A THOUSAND WORDS

• PUT YOUR SKETCHES ON INVISION

• OR JUST USE PAPER PROTOTYPES

• CHEAP AND EASY

• PEOPLE NEED TO VISUALISE

• YOU DON’T NEED TO BE ABLE TO DRAW

• GOOD FOR COMMUNICATING WITH STAKEHOLDERS TOO



UNMODERATED AND REMOTE 
RESEARCH

• DIARY STUDIES

• SURVEYS

• HOT JAR

• SKYPE USING PROTOTYPE



IDEAS?
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