


What we are
 Comment and analysis magazine for general 

audience, written by academics, edited by 
journalists

 Information gold standard: subject experts only
 University-funded charity, no advertising or 

reader subscriptions
 Mission to better connect academic knowledge 

with wider society
 3.5m unique visitors/month; 35m reach, UK 

university network of circa 60



Why write for us
 Impact agenda/detailed metrics
 Profile-building/creative commons
 Control
 Working with dedicated editor – lots of help!
 Low maintenance (word count, front of mind)
 Digital know-how
 Organise your thoughts
 Public service
 Joy of writing



Metrics



Readership comparison



How to write for us

 100-word pitch: what, why now, why it matters
 What works: One thought developed well
 Reaction to news/diarised events/new 

research/reaction to research/good ideas
 steven.vass@theconversation.com, 
078039 70389
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